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Purpose
What is this guide & how to use it

Hello,

It's time to wave goodbye to the 
European Parliament's (EP) old visual 
identities and embrace a single graphic 
style throughout all EP communication.

This guide lays out the EP's visual 
identity, explaining what it is made up 
of, how it works and when to use the 
different parts.

A single visual identity will provide 
a guiding hand when designing 
communications materials and give the 
public a familiar face to recognise.

The three chapters will introduce the 
logo, present the graphic style and 
give examples of the visual identity in 
practice.

This guide will be regularly updated, 
pages added and technical information 
revised. Subscribe to the "Visual 
Identity" newsletter via EP's Download 
Centre to be notified of future updates.



the Logo

The logo is the most essential and 
valuable visual element of the visual 
identity. A set of rules that must be 
respected are presented in this chapter.
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Logo basics
The European Parliament (EP) has 
three logo versions: monolingual, 
multilingual and mute.

Depending on the purpose of the 
communication material, only one of 
these versions must be used. Guidance 
is provided on page 13, "Which logo to 
use". 

To be sure all is good, have a look at the 
Dos and Don'ts, page 16.

MONOLINGUAL
This is the standard logo, used in all 
monolingual communications, for 
print and screen/digital.

MUTE
The mute logo should be used 
should be used when the standard 
logo cannot be used.
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The multilingual logo has two variations, 
one  vertical and one horizontal. Its usage 
is limited to 'protocol' communication, 
such us building signage and is not 
intended for standard communication 
materials.

Contact the visual identity team before 
using it.

MULTILINGUAL vertical

MULTILINGUAL horizontal



The Logo

7

Monolingual 
24 language 
versions
The logo is available in all the official 
languages of the European Union.

B G  E S  C S  D A  D E

E T  E L  E N  F R  G A

H R  I T  L V  L T  H U

M T  N L  P L  P T  R O

S K  S L  F I  S V
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Clear space
The size of the clear space area is variable 
and relative to the logo size. The basic unit 
for the clear space area is based on half the 
width of the EU flag. 

The logo should always be surrounded by 
clear space, which will ensure that the logo 
characteristics are noticed and preserved.

The clear space rule applies to the space 
between the logo and other elements, as 
well as the distance between the logo and 
the margin of the document.

Exceptions are permitted in web design 
and mobile application design. 

Clear space area

1/2 1/2

These rules apply to all three logo 
versions.
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Minimum size
print & screen

The EU flag is used as a reference point  
to determine the minimum size of the logo. 
The width of the flag must not be smaller 
than 10 mm in printed material and  
40 pixels on screen.

When the logo must be used on 
small surfaces, the mute version is 
recommended. Please refer to the Which 
logo to use section, page 13.

The width of the logo will vary according 
to the language of the wording. Please 
always use the flag as a reference when 
calculating the minimum size. 

10mm 40px

10mm 40px

PRINT SCREEN (WEB, MOBILE, VIDEO) 

These rules apply to all three logo 
versions.
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Colours
The full colour logo uses three colours; two 
from the European Union flag* (Reflex Blue 
and Yellow) plus Grey.

A specific Grey has been chosen to 
complement the strong blue of the flag 
and ensure enhanced readability of the 
name of the institution.

The same colours are used in the 3 
logo versions: Monolingual, Mute and 
Multilingual.

PMS: Pantone® Reflex Blue

CMYK: C=100, M=80, Y=0, K=0

RGB: R=12, G=77, B=162

HEX: #001489

PMS: Pantone® Yellow

CMYK: C=0, M=0, Y=100, K=0

RGB: R=254, G=221, B=0

HEX: #FFDD00

PMS: Pantone® 430

CMYK: C=10, M=0, Y=0, K=55

RGB: R=122, G=134, B=142

HEX: #7C878E
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Negative versions
Use the negative version of the logo on 
dark backgrounds. The colours of the EU 
flag remain, while the rest of the elements 
are pure white.

A thin white line has been inserted 
around the EU flag to delimit it from the 
background.

For one colour printing the logo is pure 
white only.

One-colour 
versions
For screen printing or for printing in a 
limited number of colours, one-colour 
versions are available in black or Reflex Blue 
ink.

There are two versions, one with 100% 
inking for all elements and another with 
100% inking for the EU flag and a 55% tint 
of the colour for the hemicycle and the 
name. Whenever possible, we recommend 
using the two-tone versions.

I colour black

  K=100%

I colour PMS

  Reflex Blue=100%

I colour black (2 tones)

  K=100%

  K=55%

I colour PMS (2 tones)

  Reflex Blue=100%

  Reflex Blue=55%

The same colour options are available for 
all three logo versions.

Negative logo on dark background 
(full colour printing/RGB)

Negative logo on black 
background (one colour printing)

Negative logo on Reflex Blue 
background (one colour printing)
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Rules on 
backgrounds
When working on coloured backgrounds, 
determining which version of the logo to 
use is common sense.

The goal is to have all the elements of the 
logo visible and the name of the institution 
perfectly readable.

0 % 10 % 20 % 30 % 40 % 50 % 60 % 70 % 80 % 90 % 100 %

0 % 10 % 20 % 30 % 40 % 50 % 60 % 70 % 80 % 90 % 100 %

One colour printing - Reflex Blue 

Full colour printing/Screen

One colour printing - Black

These rules apply to all three logo 
versions.
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Which logo to use
Monolingual

The monolingual logo is the prefered 
version and should be used in all 
monolingual communications.  
The version to be used corresponds to the 
language of the report/note/certificate/
statement (eg: English document with the 
EP logo in English – French document with 
the EP logo in French etc).

Mute

Use the mute logo wherever the content 
is multilingual and the context makes it 
clear that the communication originates 
from the European Parliament (signage, 
databases, videos). It should also be used 
on all promotional materials that are not 
language specific or where there is not 
enough space to use the monolingual logo 
(pens, USB keys, pins etc).

Multilingual

The multilingual logo should be used 
in 'protocol' communication such as 
identification of the main Parliament's 
buildings etc.



The Logo

14

Cobranding
When the European Parliament logo is 
placed next to the logos of the other EU 
institutions, the size of the logo should be 
determined according to the size of the EU 
flag in the different logos.

The institutions must be listed following 
this protocol order: European Parliament, 
European Council, European Commission.

Strict adherence to the clearspace rule 
must be followed.

Third party logos - most likely on posters, 
outdoor advertising must be placed at the 
base of the layout, not to visually dominate 
the EP logo. Their width should not exceed 
the width of the EP logo.



The Logo

15

File formats
To ensure consistent reproduction, the logo 
is provided in 3 file formats.

This is a general guide to logo file formats. 
If you have any queries regarding usage, 
please contact the visual identity team. 

The file names of the logos are self 
explanatory, so you know which versions 
have been supplied.

The same file formats are available for the 
EPIT.

Vector Formats

A vector image is made of 
geometric shapes. It can be 
reduced and enlarged using 
professional design software 
without any loss of quality.

Raster Format

Raster images are made of a 
grid of dots called pixels where 
each pixel is assigned a colour 
value. Unlike vector images, 
raster images are resolution-
dependent and cannot be 
scaled up.

.EPS
application: print

resolution: vector - resolution independent

colours: Pantone colours and CMYK

usage: EPS (short for Encapsulated PostScript) is a vector format designed for PostScript printers 
and image-setters. It is recommended for all professionally printed materials. The files 
can be manipulated and viewed only with professional graphic software such as Adobe 
Illustrator.

.PDF
application: print

resolution: vector - resolution independent

colours: CMYK

usage: PDF logo files are vector files and can be used by printers or designers, and for general 
document distribution. They have all the advantages of the EPS format, but they have a 
smaller file size, are easy to send by email and are viewable without professional graphic 
software.

.PNG
application: digital

resolution: low

colours: RGB

usage: These pixel-based logos are for use within screen based applications (such as websites 
and PowerPoint presentations) and internal applications where high quality is not 
required (such as Word).

PNG has the advantage of using a transparent background, unlike JPEG, thus avoiding the 
white block effect when placed over a background image or colour.
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Examples
Don'ts

The logo was designed with certain rules of 
proportion and with careful consideration 
regarding colours and typeface. To preserve 
its integrity, alterations are not allowed. 

The logo is provided in all the necessary 
versions and formats.

See the next page for more examples.

Don’t distort the logo.

Don’t capitalize the text.

Don’t use drop shadow.

Don’t change the alignement of the 
text.

Don’t change the typeface.

Don’t outline the hemicycle.

Don’t change the alignement of the 
text.

Don’t change the colours of the logo.

Don’t use the negative version without 
the border around the flag.
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Examples
Don'ts

Don’t add website addresses to the 
logo.

Don’t replace the name with website 
addresses.

www.europarl.europa.eu
www.europarl.europa.eu
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Bear in mind
There are three versions of the EP logo:  
monolingual, mute and multilingual.

To ensure coherence and simplicity in the 
EP's communication efforts, creation of 
separate logos for your unit or project are 
not allowed.

Minimum size: 
Print minimum size: flag width = 10 mm 
Web minimum size: flag width = 40 pixels 

Clear space area should be 1/2 flag width 
around the logo.

Do make sure that minimum size rules are 
followed (see page 9).

Do position the logo in an organised and 
professional manner.

Do not make the logo the most dominant 
element in the layout.

Do not attach the logo to other page 
elements such as titles or other design 
decorations.

Do not make the logo your design 
centerpiece.



the
graphic style

The logo is the primary element of the 
Identity, although other components 
also play an important role in 
establishing the visual style. These 
elements are: Colour, Typography, 
Photography and Illustration.
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Purpose
Your design should strive to be compelling 
and memorable, scalable and adaptable.

Use the visual identity components 
introduced in this chapter to maintain a 
visual style that is clear and concise, with a 
natural rhythm.

To make sure your communication 
product follows the industry standards, 
it is important to use the services of 
professional graphic designers. 
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Colour palette
Chosen to be between 'bold' and 
'subdued', the colour palette has 12 
recommended colours that work 
harmoniously with each other and will 
complement your designs.

Please limit colour use to a palette of no 
more than 4 colours (+ their respective 
tints), although on occasion other colours 
may be used. Please consult with the visual 
identity team.

Pantone®  689
CMYK  34 – 67 – 19 – 20
RGB  138 – 92 – 126
HEX  #8a5c7e    RAL   4001

Pantone®  192 C
CMYK  0 – 94 – 64 – 0
RGB  228 – 0 – 70
HEX  #e40046    RAL   3018

20% 40% 60% 80%

20% 40% 60% 80%

Pantone®  180
CMYK  3 – 93 – 84 – 12
RGB  175 – 37 – 41
HEX  #af2529   RAL   3000

Pantone®  2009 C
CMYK  0 – 27 – 63 – 0
RGB  254 – 185 – 95
HEX  #feb95f   RAL   1017

20% 40% 60% 80%

20% 40% 60% 80%

Pantone®  505
CMYK  28 – 87 – 50 – 53
RGB  97 – 39 – 53
HEX  #612735    RAL   3004

Pantone®  158
CMYK  0 – 65 – 95 – 0
RGB  211 – 112 – 34
HEX  #d37022    RAL   2011

20% 40% 60% 80%

20% 40% 60% 80%

Pantone®  563
CMYK  60 – 13 – 40 – 0
RGB  132 – 174 – 163
HEX  #84aea3    RAL   6034

20% 40% 60% 80%

Pantone®  618
CMYK  14 – 9 – 82 – 28
RGB  177 – 168 – 66
HEX  #b1a842    RAL   1027

20% 40% 60% 80%

Pantone®  576
CMYK  59 – 5 – 94 – 26
RGB  113 – 144 – 56
HEX  #719038    RAL   6025

20% 40% 60% 80%

Pantone®  645
CMYK  56 – 23 – 2 – 8
RGB  128 – 160 – 203
HEX  #80a0cb    RAL   5024

20% 40% 60% 80%

Pantone®  7676 C
CMYK  35 – 37 – 0 – 36
RGB  106 – 102 – 163
HEX  #6a66a3    RAL   4005

20% 40% 60% 80%

Pantone®  647
CMYK  96 – 53 – 5 – 27
RGB  23 – 82 – 135
HEX  #175287    RAL   5005

20% 40% 60% 80%
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Typography
Primary fonts

Myriad Pro font family must be used 
for all the communication materials. It 
was chosen for its visual and technical 
characteristics. Moreover, it covers the 
Latin, Cyrillic and Greek alphabets.

The versatility of the Myriad Pro Regular, 
SemiCondensed and Condensed 
styles, together with their respective 
weights, offers variety for your design/
communication efforts. 

For online and electronic applications, 
when possible, a rendered form of the 
Myriad Pro should be used.

Note: the European Parliament does not 
own an institution wide licence for the 
Myriad Pro family.

Office/system fonts

The Arial and Arial Narrow fonts are 
used for office applications (e-mail, Word 
documents, Powerpoint presentations), 
HTML content or other applications where 
Myriad Pro fonts can't be used.

Regular
Italic
Bold
Bold italic

Myriad Pro

Arial

Light
Light italic
Regular
Italic
Semibold
Semibold italic
Bold
Bold Italic

Light Semicondensed
Light Semicondensed Italic
Semicondensed
Semicondensed Italic

Semibold Semicondensed
Semibold Semicondensed Italic
Bold Semicondensed
Bold Semicondensed Italic

Light Condensed
Light Condensed Italic
Condensed
Condensed Italic
Semibold Condensed
Semibold Condensed Italic
Bold Condensed
Bold Condensed Italic

Narrow 
Narrow Italic
Narrow Bold
Narrow Bold italic
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Typography
Keep the audience in mind

Leading and tracking -  set them correctly; 
avoid tight or loose lines, condensed or 
expanded space between letters, make 
reading a smooth experience.

Kerning - Optical kerning is mandatory for 
the headlines.

Line length - don't make the lines too 
long, especially in the text's body. It's faster 
and more comfortable to read text if the 
number of characters is limited to 60 - 80 
per line.

Text alignement - in general, try to keep 
your body text aligned to the left for easier 
reading. 

Check the annex on how to configure the 
typography settings in Adobe InDesign for 
the correct Myriad Pro usage, along with a 
summary of generic typographic rules.

Publishers must follow the 
"Interinstitutional style guide Guide" by 
the Publications Office. More information 
on the website: http://goo.gl/W8HyWs

Optical Kerning
The optical kerning 
correction is 
mandatory for all 
headline texts.

Leading
should be equal to 
120 - 145% of the 
font size

Balanced tracking
avoid condensed or 
expanded spaces.

Figure dash

En dash

Em dash

KERNKERN
B-1047 Brussels

Director–General

“ We saw two movies at the theater 
today—I didn’t really like either of 
them.”

Graphic style - typography

http://goo.gl/W8HyWs
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Photography
Principles

Photography helps tell stories but can also 
harm designs, depending on its use. 

Be critical when choosing an image. Select 
photographs that are more than just layout 
filler and go for something that will make 
your design stand out.

Images take up a huge amount of space, so 
make sure to use that space well by telling 
great stories.

In order to best choose an image, please 
make sure the following principles are 
considered.

Real life should be reflected in the photographs. 
The approach should be neutral or warm.

Avoid staged, posed or fictional situations.

Consistency in image style will help establish 
an unmistakable identity for you.

Use natural light and a sharp focus on your 
subjects. Choose images that have areas of 
white space.

Avoid the overuse of stock photography 
in your design. Ask yourself if the style of the 
image suits the audience and if the subject/style 
in the photographs respect these principles.

Principles

Graphic style - photography
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Photography
Criteria

Evaluate each photo, making sure that the 
following criteria are followed: Lighting, 
Contrast, Colours, Distractions, Authenticity.

Well-chosen and consistent image 
selection will reinforce the EP brand 
and create consistency throughout all 
communication products.

Lighting: is it too dark or too bright? Are the 
important parts of the photo well-exposed, or are 
they lost in whites or blacks?

Contrast: is there an appropriate amount of 
contrast? (the definition of  'appropriate' depends 
on the look you’re going for)

Colours: are the colours appealing and harmonious? 
Do they fit with other content in the layout?

Distractions: is it free from clutter, or are there 
distracting elements that seem off when you look 
closely at them?

Authenticity: does it feel real, or forced? Posed 
shots can be authentic, but they have to capture 
something true and interesting about the subject.

Criteria

Graphic style - photography
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Illustration
Illustration offers an attractive alternative 
to photography, conveying a message with 
character, humour and simplicity; often a 
difficult task when using photos.

These examples demonstrate only 
a fraction of the varied and versatile 
possibilities offered by illustration, which 
should be readily considered.

Graphic style - illustration
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Layout & 
composition
Designers think in visual terms and 
often make judgments about layout and 
composition by instinct. 

To reinforce the EP's visual style with layout 
design, strive for balance by creating a 
natural rhythm that flows thorough the 
composition. 

Distribute the content evenly and follow 
a design hierarchy to lead the reader and 
avoid the confusion of a cluttered design.

Keeping the sizes of the content uniform, 
aligning it to grids built on the same 
dimensions and making use of negative/
white space will create a sense of unity.

Aim to:

- create dynamism in the layout 
- make use of the white space 
- not overload the layout 
- focus on one element in the layout 
- use grids to better organise the content

Focal point
focus on what matters

White space
let the layout breath

Grid
Create one to organize 
the content

Scale 
to create contrast/ dynamism 
and give direction to the layout

Graphic style - layout & composition



in
practice

In this chaper several design practices 
are shown for your consideration.
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Purpose
This section features a few basic examples 
of the visual style in practice, covering 
print, screen, video and promo items.

New examples will be added as the visual 
identity is implemented, so be sure to 
return to this chapter.
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Stationery
All stationery items with the exception 
of envelopes are designed with the 
monolingual logo. 

Standard and personalized pre-printed 
stationery - letterheads, compliments 
cards, business cards, envelopes etc. are 
produced by DG ITEC following a set of 
agreed guidelines, and are available via the 
Web2Print application.

Letterhead
The letterhead is designed to be clear and 
simple. It is possible to create personalised 
letterheads (by using HEPA add-on, page 
31). The personalized letterhead next to the 
logo is made op of the top elements for 
identifying the person’s name and title or 
the name of the DG/EPIO.

The bottom elements are reserved for 
personal data, such as addresses, tel./fax 
numbers, email and website address.

B-1047 Brussels - Tel. +32 2 00 00 000 - Fax +32 2 00 00 000
L-2929 Luxembourg - Tel. +352 00 00 000 - Fax +352 00 00 000
F-67070 Strasbourg - Tel. +33 3 000 00 000 - Fax +33 3 000 00 000
fitstname.lastname@europarl.europa.eu - www. europarl.europa.eu

FirstName LastName
Title comes here 

1st Committee membership comes here if applicable
2nd Committee membership comes here if applicable
3rd Committee membership comes here ...

15 mm

45 mm

15 mm

15 mm25 mm

12 mm

Myriad Pro Semibold Condensed, 10 pt,  leading 11.5 pt
Myriad Pro Condensed, 10 pt,  leading 11.5 pt

Myriad Pro Condensed, 9 pt,  leading 10 pt

Myriad Pro Condensed, 9 pt,  leading 10 pt, paragraph rule 0.25 pt 
Myriad Pro Condensed, 9 pt,  leading 10 pt

http://web2print.ep.parl.union.eu/DSF/storefront.aspx?6xni2of2cF2PNs8XuzYC0qM3OO7h9zB16nn4Wv71qLMS2CgEqTimqUSHizcdwwza
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HEPA
You can use the HEPA add-in for Microsoft 
Word to generate the standardised 
European Parliament headers and footers.

You can find more info about it on the 
intranet http://goo.gl/4tHr6N

In practice - print
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Business card
The business card is designed for the 
particularities of the EP as the information 
on the cards can differ greatly from one 
person to the next, as can the amount of 
text.

The card is based on the monolingual logo, 
which should reflect the language used on 
the card. As with the letterhead, the logo is 
placed in the upper right-hand corner.

B-1047 Brussels - ASP 10G107 - Tel. +32 2 55-55555 - Fax +32 2 55-55555
F- 67070 Strasbourg - LOW T08078 - Tel. +33 3 881-55555 - Fax +33 3 881-55555
firstname.lastname@ep.europa.eu - www.europarl.europa.eu

FirstName LastName
Title comes here

1st Committee membership/ Directorate-General/ EPIO
2nd Committee membership/ Unit/ EPIO
...

5 mm

5 mm

20.3 mm

5 mm

5 mm

10 mm

Myriad Pro Semibold Condensed, 12 pt, leading 12 pt
Myriad Pro Condensed, 8.5 pt, leading 10 pt

Myriad Pro Condensed, 7.5 pt, leading 8.5 pt

Myriad Pro Condensed, 7.5 pt, leading 8.5 pt, paragraph rule 0.25 pt 

Myriad Pro Condensed, 7.5 pt, leading 8.5 pt

85 mm

55 mm
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Email signature
The email signature features the mute logo 
and can be personalised according to the 
preferred language of the sender.

The email signature uses the Arial and Arial 
Narrow fonts. This ensures that it is viewed 
by the recipient of the email in a consistent 
way regardless of platform.

The email signature is set in grey, except 
the active links and the name of the sender, 
which are in blue. 

Create your email signature on the intranet: 
http://signature.ucmail.ep.parl.union.eu 
or through 'User applications'/ 'Outlook 
signature 2010'. Detailed information on 
how to use the tool is available in English 
and French.

Arial Narrow  Bold, 15 pt
Arial regular 12 pt
Arial Narrow  Bold, 16 pt

Arial regular, 12 pt



16mm
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Print layouts
To achieve consistency between the 
various EP print products, the following 
rules must be followed as to logo size and 
its position in the layout.

Logo position - because of its design, the 
logo is best placed on the right side of the 
layout, in the top or bottom corners. The 
recommended position is top right.

Logo size is determined by format’s size, 
where the width of the flag is used as 
reference. The commonly used ISO sizes  
(portrait and ladscape) are presented here. 
The flag size corresponding to various 
formats is provided in the table below.  
In formats smaller than A4, the minimum 
size of the logo will be applied. 

In special cases (building decoration, 
atypical formats), the logo size may need 
to be increased. Please consult the visual 
identity team.

Third party logos must be placed at 
the base of the layout and should not 
dominate the EP logo. Their width should 
not exceed the total width of the EP logo 
(see "Cobranding" page 14).

12mm

A4

A3 

10mm

A5

Document size Flag size (mm)
A5/B5 & smaller 10
A4/B4 12
A3 16
A2 24
A1 38
> A1 max 8% of layout's width

portrait landscape
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Web
The graphical charter for Europarl internet 
websites is maintained by the Europarl 
Webmaster unit.

For any questions regarding the internet 
graphical charter please contact 
webmaster@ep.europa.eu 

The Intranet websites are maintained by 
DG ITEC Intranet Services Unit.

For any questions regarding the Intranet  
please contact webmaster_intranet@
europarl.europa.eu
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Social media

In development
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Powerpoint 
presentations
Two templates, one in dark and one in light 
colours are available on your workstation.

Instructions on how to use various styles 
embedded are available in the template file 
and must be followed.
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Video
Audiovisual material should use the same 
colours and typeface and, wherever 
possible, the visual principles that are 
applied to pictures should also be applied 
to video (see page 25).

A key feature of the logo is its simplicity 
and this should be preserved when 
animating it. As such, do not use 3D effects 
or shadows. In development
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The EPIT
European Parliament Identification Tag 

Official communications by the EP 
Information Offices need to include the 
name of the author. For this reason, a 
specific identification tag has been created 
that presents the Office next to the symbol.

The identification tag (EPIT) has been 
designed so that the two parts, the symbol 
(mute logo) and the name of the service, 
balance each other. 

The EPIT is used in a similar manner 
for the Directorates-General and 
specific horizontal services for internal 
communication only. It is not allowed to 
create EPITs for Directorates or Units.

To apply the EPIT system for a specific 
service, consulting the visual identity team 
is mandatory and subject to approval.

EPIOs, in the corresponding national 
language/s and English

Directorates-General for internal 
communication purposes in EN, DE and FR

Horizontal services in EN, DE and FR

In practice - the EPIT
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this is the last page

Download Centre
All the logo and related files mentioned 
in this document, including the latest 
version of this guide are available on the 
Download Centre: europarl.europa.eu/
downloadcentre 

Have questions?
Please contact the visual identity team at 
visualidentity@europarl.europa.eu

Stay updated
Go to the "Visual identity" section of the 
Download Centre website and subscribe to 
the newsletter.

Colleagues? Join the Visual Identity 
Sharepoint Platform to access the files 
mentioned in this guide, to submit lay-outs 
for approval and to have a look at the 
approved designs.


